Connecting With Sponsors and Media

It is important to find sponsorship and support from local businesses.
The following business sectors may be interested in sponsoring your
National Gymnastics Week activity. Companies connected with
sports clothing and footwear, sport materials, pharmaceutical
products, foodstuffs, telephone, the Internet, computers, sport clubs,
financial institutions, soft drinks companies, airlines and department
stores.

We are sure you know your own city/town best and that you will be
able to identify many more potential sponsors. Consider ways to get
local businesses to donate sponsor prizes and awards or to provide services in return for
advertising during the activity. Services might include food, publicity, printing, and sound
systems provision.

To be effective when attempting to obtain sponsorship and support you will need to draw up a
list of potential companies, including a “contact” name for each company, and a detailed action
plan prior to initiating the first contact. Expect to do a lot of negotiating and follow-up to ensure
there are no “lost opportunities”. The following steps represent a potential action plan for
obtaining sponsorship:
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Selection of companies to be contacted.

2. lIdentification of individual responsible for advertising and
marketing in each company.

3. Prepare detailed explanation of activity and sponsorship

proposal package.

Call to make first appointment.

Write letters to ask for appointments where necessary.

During appointment explain activity, sponsorship proposal, present documents and

discuss follow-up options.

7. Follow-up within 15 days when response is positive.

8. Follow-up within 48 hours in those cases where we were asked to call back later.

9. Request response from undecided potential sponsors 30 days after meeting.

10. Stay in touch with sponsors (every 15 days)

11. Invite sponsors to pre-event press conference and to hand out awards, etc.

12. Send thank you card to sponsor with evaluation report and photos of the activity
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Effective promotion and media coverage of your activity is an important aspect of your activity’s
success. Spread the word as much as possible throughout he community. The following ideas are
great ways to do this.

GCG Member Club Marketing Kit

Gymnastics Canada Gymnastique has prepared and distributed various promotional materials to
the provinces for you to use for your National Gymnastics Week activity. Use these materials
and place them along with your club brochures in high traffic areas throughout your community.
The contents of the kit include:

1. Poster for National Gymnastics Week (available since 2003)
2. Stickers & Tattoos (available since 2003)
e These materials can be used during National Gymnastics Week and later on throughout
the year. Kids will love to wear them and they promote our sport.
3. National Gymnastics Week handbook (available since 2003)
e This handbook is filled with useful information to help clubs organize a great celebration
activity.

Gtart Spreading the Word!

Use your gym’s usual line of communication, as well as posters, table tents in the cafeteria,
paycheck stuffers, e-mail, in-house newsletters, flyers, and word of mouth.

Try new ideas for communicating: club in-house TV, group voice
mail, announcements on answering machines, invitations to
members at home or broadcast e-mails, display promotional banner
outside gym or set up a “National Gymnastics Week” display in

your gym.

Organize your NGW team to recruit volunteers to “talk it up” to
promote your activity. Get your members to spread the word at
work, at school activities, or at meetings of other groups to which they may belong. Invite the
booster club and send a news release to your local radio and TV stations to create community
awareness for National Gymnastics Week. Use community calendars on the radio or local
newspapers. Remember, it’s not possible to have too much good publicity.

National Gymnastics Week ProcClamation

Ask the Mayor and City/Town Council to proclaim National Gymnastics Week in your community.



Flyers

Consider producing a flyer, which club members can deliver to homes and businesses in the community.

You might want to approach a graphic arts class in your community to see if the teacher will make this a

class project. If the teacher accepts, be prepared to give him/her the basic text that you want included

in the flyer. Don’t forget to ask |l ocal school s
to their students.

Posters

Get permission to post National Gymnastics Week posters in high traffic areas through-out your
community. Possible locations for posters include:

u Schools and Daycares

u Community Bulletin Boards

u Drop in Centres / /

u Shopping Centres

u Grocery stores %

u Community Centres and Halls //‘Ai"w\(’\/

a Local Boys’ and Girl s’ (Iup/:‘j

u Cub, Scout and Girl Scout Meeting Places f)/f/%/"_’__

u Youth Group Meeting Places //f\_/( A l
i Retail Stores & Office Buildings W —
u Public Buildings and Bus shelters

Generic Ad in Newspaper

Combine funds with a group of local clubs to place a larger generic ad in a widely circulated newspaper.
Sharing costs allows everyone to benefit in increased publicity.

Displays ahd Booths

Displays can be set up in your parent viewing room, club foyer or in a public place (i.e. library, bank,
mall, etc.). Provide a template for club members that says, “I love gymnastics because ...” and have them
complete the sentence OR ask club members to draw a picture or submit a photo, etc. Select entries for a
mall display. All entries are eligible for a prize draw. You can also prepare a visual display depicting the
history of your club, a “gymnast of the week/month” display, a “Hall of Fame” display, etc. Important
things to remember when making a display are that it should be simple, attractive to children, and
interactive.



Mailing List

Set up a mailing list that contains the names of former club members, sponsors, VIPs that you wish to
invite to your activity (e.g. City officials, school board officials, MPP, MP, etc.). Use this mailing list to
promote your National Gymnastics Week activity.

Web Site

This is a great way to communicate National Gymnastics
Week messages and keep all your members up to date. GCG
and many Provincial/Territorial Federations have their own
web sites.  You should check them out to see what
information has been posted on these web sites regarding
National Gymnastics Week. As a GCG member club, you
can access this information and use it as a promotional tool for your National Gymnastics Week
activity. You can ask your Provincial/Territorial Federation to post your club’s activity on their
web. You can develop your own web site or add a section on National Gymnastics Week to your
club’s web page.




